THE TRUTH ABOUT ENTERTAINMENT
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when they feel low.
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evolution, this is what had driven all species.
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2 IN 5 PEOPLE CAN'T REMEMBER THE
LAST TIME THEY WENT TO A LIVE SHOW.

of Americans say they
regularly feel under-stimulated
by their environment.
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of 18-24-year-olds say
they feel bored a lot of
the time.

say they rarely ever feel
entertained these days.
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of people say we spend too long
looking at screens.

of Millennials feel that the world would bhe a better
place if people went to live entertainment more often.
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2. MILLENNIALS CRAVE LIVE AS A DIGITAL ANTIDOTE
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3. AUGMENTED REALITY TO ALTERNATIVE REALITY

more time t"ey spe"d on

of Americans were
first introduced to an
act online and then
went to see them
live.

a screen, the more they
crave live experiences.

of people prefer entertainment
that transports them to fantasy.
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WATCH 20 HOURS OF
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